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Advancing a New Approach
to Treating Cognitive Decline

More than 55 million people worldwide
are living with dementia, and that num-
ber continues to grow as more popu-
lations become super-aged. Current
treatments can help manage symp-
toms, such as memory loss and confu-
sion, but there is still no cure; most ther-
apies can't stop disease progression or
repair the damage caused in the brain.

TheraVac Biologics is developing
therapeutic vaccines designed
to help the body’s immune sys-
tem recognize and respond to the

brain changes that contribute to Alz-
heimer’s disease and frontotemporal
dementia. By targeting the buildup of
harmful proteins and chronic inflam-
mation in the brain, TheraVac’s vac-
cines have the potential to address
important drivers of neuronal damage
and cognitive decline while offering
a more accessible and longer-lasting
treatment approach.

The company is now at a pivotal point
in its innovation journey: advancing its
lead therapeutic vaccine for Alzhei-
mer’s disease from preclinical develop-
ment toward clinical testing.

“We thank CABHI for its confidence in
our science and team,” says Ali Riazi,
CEO, TheraVac Biologics. “This funding
speaks to Canada’s commitment to ad-
vancing science and will accelerate our
GMP manufacturing efforts and bring us
closer to clinical evaluation of our novel
immunotherapy for Alzheimer’s disease.”

CABHI Fuel funding and accelera-
tion services are helping TheraVac
complete the critical manufacturing
and preclinical development mile-

stones needed to seek FDA authoriza-
tion, with clinical testing planned to begin
in 2027. For TheraVac, the partnership
is about more than financial support; it
provides the expertise and resources to
accelerate solution development and re-
duce the risks associated with bringing a
new therapeutic vaccine to market.

Although the therapy is still in the pre-
clinical stage, CABHI's support is help-
ing advance a potential new treatment
that could one day improve the lives of
older persons and families affected by
Alzheimer’s disease.

theravacbio.com
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Supporting Women's
Brain Health During
the Menopause
Transition

For many women, the menopause
transition can bring significant health
challenges, including anxiety, mood
changes, emotional distress, and
other impacts on cognitive health.
CABHI's recent AgeTech Insights Re-
port, Supporting Brain Health During
Menopause: Understanding the Role
of Technology (March 2026), revealed
that 77% of women agreed that symp-
toms such as memory difficulties, trou-
ble concentrating, mood changes, and
sleep disturbances can occur during
any type or stage of menopause.

Diamond Therapeutics is studying a
novel treatment derived from psilo-
cybin—a compound found in select
types of mushrooms—designed to
support mental health without causing
hallucinations. The company has now
expanded the study to include women
experiencing anxiety during the meno-
pausal transition. This new research
stream will generate critical evidence
for a historically underserved popula-
tion and help advance understanding
of women’s brain health during midlife.
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For Diamond, CABHI's support pro-
vides the resources and expertise
needed to expand this important clin-
ical research while exploring new ap-
proaches to improving women’s brain
health. Together, Diamond and CABHI
are accelerating the development of
an evidence-based therapeutic solu-
tion with the potential to improve men-
tal health outcomes and quality of life
for aging women. This next phase of
research marks an important step to-
ward improving support for women
during menopause while advancing in-
novation in women’s brain health.

With CABHI'’s support
we were able to include
an arm in our phase

2 clinical trial to
include menopausal
women. This group is
underserved and new
treatments are needed.

— Judith Blumstock, Founder
& CEO of Diamond
Therapeutics Inc.

diamondthera.com

Over 50 million people live with a form
of neurodegenerative disease world-
wide, with this number expected to tri-
ple by 2050. These diseases can lead
to progressive cognitive decline, yet
treatment options remain limited. Scien-
tists and researchers have been work-
ing to understand what exactly causes
this type of cognitive decline so they
can develop new treatments, but it has
proven to be a challenge —one which
Neuropeutics is tackling.

Neuropeutics is developing novel ther-
apies targeting a specific protein linked
to several neurodegenerative diseases
(TDP-43). The accumulation of this pro-
tein has been linked to the progression
of cognitive and motor decline, which is
what makes this type of treatment es-
pecially promising.

The company has created multiple dis-
ease models to recapitulate and mea-
sure harmful changes in protein levels
associated with neurodegenerative
diseases (like TDP-43). This tool could
help researchers better understand

A New Path Toward Treating Neurodegenerative Diseases

CABHT'’s support is helping us accelerate the
development of a first-in-class therapy that targets
one of the root causes of neurodegeneration. Beyond
the funding, their network and commitment to
translating innovation into real-world impact are
helping us move promising science closer to patients
living with ALS and other TDP-43 proteinopathies.

—Marc Shenouda, PhD, CEO & Co-founder of Neuropeutics

disease progression and evaluate the
effectiveness of future treatments.

As the Neuropeutics team under-
stands the protein changes linked to
neurodegeneration, it continues to
develop and evaluate more than 200
potential drug compounds to target
them. Then, the team plans to further
test the most promising compound to
reduce the risks associated with tradi-
tional drug development.

This work represents an important step
toward developing new treatments in an
area where options are severely limited.
CABHI's Fuel funding and acceleration
services are powering the development of
novel therapies today, helping transform
research into commercialization, eco-
nomic growth, and societal impact, while
positioning health innovation as a driver of
economic resilience and exports.

neuropeutics.ca

spread and scale, organizations participating in our Discover + Adopt

I Once innovators have refined their solution and begin looking toward

program can select these solutions for implementation and adoption.
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SPOTLIGHT ON INTERNATIONAL TRADE

CABHI COMPANIES

ATTRACT GLOBAL
INVESTMENT INTO

CANADA’'S ECONOMY

As Canada works to
strengthen its economy;,
boost productivity and
global competitiveness,
and increase capacity
for the adoption of new
technologies—all part of
the country’s new Al for
All Strategy—attracting
foreigninvestmentis a
key priority. Many of the
companies CABHI has
supported over the years
have gone onto secure
significant investments
from other countries,
positioning Canada as
atop player inthe global

critical technologies race.

Impact Report 2025-2026

FLUIDAI MEDICAL, a company
previously supported through the legacy
ntorship, Capital and Continuation
program in partnership with National
Bank (ow Fuel), demonstrates how
innovation in aging and brain health can
create impact well beyond Canada.
The company develops Al-powered
technologies that enable earlier detection
of post-surgical complications and
continuous patient monitoring, helping
older persons recover more safely,
reducing clinical risks, and supporting
better outcomes across the continuum of
care. Today, FluidAl's international growth
illustrates the potential for Canadian
innovation to improve health outcomes
for aging populations around the world.

In July 2026, as part of Prime Minister
Mark Carney’s visit to Saudi Arabia, FluidAl
signed two memoranda of understanding

with Gulf Medical Company Limited and
Al Muhaidib Group, alongside the Ministry
of Investment, to support expansion
into the Saudi market through trade and
investment partnerships.

Many CABHI-supported companies—
including Xandar Kardian, creator of a
contactless health monitoring platform
that tracks movement, sleep, breathing,
and vital signs that may indicate a
health issue, and Google-acquired
Adhawk Microsystems, the creator
of Advanced eye-tracking technology
designed to measure cognitive load,
neurological health, and mental fatigue —
have secured international investment,
creating jobs here at home and firmly
positioning Canada as a global leader in
emerging technology competitiveness.

fluidai.md  xkcorp.com
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Discover and
Adopt Program

Advancing
the Adoption
of Innovation

for Better Healthspan

and System Sustainability
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As the Canadian population is aging, it is
central that the health care system seeks
innovative solutions to adapt to increasing
complex care needs and improve health
outcomes for everyone. Our partnership

with the Centre for Aging + Brain Health
Innovation helps bring meaningful solutions
directly into care settings that can make a real
difference in the lives of older people and those
who support them.

— The Honourable Marjorie Michel, Minister of Health
(D+A program funding announcement)

After development, validation, and commercialization—the
areas of focus for our core innovation programs—companies
seek real-world adoption opportunities for their solutions. And
iInnovative solutions are exactly what Canadian healthcare and
community-based organizations need, now more than ever.

According to the Canadian Institute
for Health Information, staffing levels
across healthcare settings are under
significant strain and are unlikely to be
able to keep pace with the need for spe-
cialized care for older persons, includ-
ing those living with cognitive decline.
With healthcare and community-based
organizations across the country under
growing pressure to respond to rising
rates of dementia and complex care
needs, innovation is augmenting care
capacity by solving operational chal-
lenges in real-time.

CABHI's Discover + Adopt (D+A) pro-
gram helps build innovation capacity in
these settings by providing end-to-end
support—from matching organizations
with innovative solutions that directly
address their most pressing challenges,
to helping them adopt and sustain them,
making it easier to deliver the best pos-
sible care to older persons while sup-
porting caregivers along the way.

The program sources a catalogue of
evidence-supported innovations, then
matches participating organizations
with solutions that address their unique

Sources: 5. 2026 CABHI Stakeholder Survey

90%+

of healthcare
organizations agree that
D+A helped them build
key knowledge and
capacity toimplement
and adopt innovations

pain points, from cognitive and mental
health to healthcare delivery, quality of
life, training, and mobility.

By connecting organizations with solu-
tions that address their unique pain
points and helping them navigate the im-
plementation process, program partici-
pants not only address their challenges
with innovation — often reducing burden,
increasing productivity, and improving
client quality of life —but are also able to

build their capacity to adopt and sustain
new innovations moving forward.

Healthcare and community-based or-
ganizations that have worked with
CABHI have reported immense bene-
fits throughout the experience, namely:

100% had an improved understand-
ing of the innovation implementation
and adoption process

88% found CABHI-supported inno-
vations had an impact on quality of
life for clients and care partners

40% planned to procure their
CABHI-supported solution in the future

During the 2025/26 year, CABHI support-
ed 26 healthcare and community-based
organizations with $2.3M in funding
to build innovation adoption capacity.
Through funding, training, coaching, and
peer-to-peer learning opportunities, the
participating organizations will be sup-
ported throughout the adoption journey,
from identifying challenges and evaluat-
ing solutions to implementation and long-
term integration.
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Reducing Falls
through Wearable
Technology

Dykeland Lodge wants to reduce falls —
the most common cause of injury in older
persons, often leading to hospitalization
and loss of independence—in its long-
term care home. XO Technology, an in-
coming CABHI Ignite participant, and its
novel smart ring might be the right an-
swer. Our D+A program is helping them
find out.

The wearable smart rings integrate di-
rectly with preexisting staff devices and
track key health and activity data, helping
identify factors that may contribute to
falls. During the trial, residents were em-
powered to choose their ring colours and
had them professionally fitted to ensure
comfort, bringing them in as active partic-
ipants in the adoption journey.

“It is great to have the opportunity to try
new technology that can be used to en-
hance the quality of life of the residents
we support,” says Victoria Gagne, BRec,
CTRS, Director of Recreation at Dyke-
land Lodge. “Without CABHI's support,
we would not have been able to have the
opportunity to purchase the technology
or hire staff who were able to support the
project. The residents who are participat-
ing in the study truly feel the ring is keep-
ing them safe.”

While the project is still underway, if
it proves successful, it will help care
teams identify and address fall risks
earlier, supporting resident safety
while helping older persons maintain
their independence.

xotechnology.ai
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Increasing Connectivity for
Residents with Advanced Dementia

For long-term care residents living with advanced dementia, main-
taining social connections and reducing isolation can be a signif-
icant challenge. Group recreational activities often require verbal
communication or extended attention spans, making it more diffi-
cult for residents with complex care needs to engage meaningfully
in group activities —if at all. CABHI connected Luther Court Society
with Sensory One’s OMI system to determine if this exciting new
technology could be the perfect fit.

“CABHI has helped Luther Court bring innovation directly into the
everyday lives of residents living with advanced dementia,” says
Carolyn Hoekstra, Director of Care and Community, Luther Court
Society. “Their support has allowed us to trial technology that cre-
ates new possibilities for participation, connection, and enjoyment
for residents who may otherwise have limited opportunities to en-
gage in traditional group programming. Ultimately, it's about finding
new ways to enhance quality of life —and CABHI has helped make
that possible.”

The interactive projection system creates immersive experiences,
allowing multiple residents to participate together through simple
movement and visual interaction —no complex communication re-
quired. By creating new opportunities for engagement among res-
idents living with advanced dementia, the project has the potential
to reduce isolation, strengthen social connections, and enhance
quality of life.

Sensory One’s OMI
projection system in use.

Momo Medical’s BedSens
at Baycrest ,

Making Transitions
to and from Bed
Safer for Long-Term
Care Residents

Falls are the leading cause of injury
among older persons, making preven-
tion a top priority. At Baycrest Terraces,
care teams were hoping to gain insights
into when residents were sleeping, wak-
ing, and preparing to leave their beds in-
dependently —a prime moment for falls.

As one of the 26 2025/26 CABHI-sup-
ported D+A organizations, Baycrest
Terraces is implementing Momo Medi-
cal’'s BedSense (a CABHI-funded inno-

vation): an under-mattress monitoring
system designed to provide real-time
insights into resident movement, heart
rate, and breathing patterns. The tech-
nology alerts staff when a resident may
be preparing to get out of bed, enabling
early intervention when needed, but
also promoting independence.

“The pain point we're trying to solve
is to be able to have some insight into
when people are sleeping, when they
are in the bed, when they are out of the
bed, but also we are trying to look for a
noticeable reduction in falls,” says Deb-
ra Conway-Chung, Director, Residential
and Community Programs at Baycrest.
“This will be a game-changer for peo-
ple who are looking for that little bit of
an extra touch of care while still allow-

ing autonomy.”

BedSense stood out to Baycrest Ter-
races because of its non-intrusive de-
sign, ease of installation, and app-based
reporting, which directly supports the
organization’s strategic priorities relat-
ed to both digital transformation and
fall reduction.

The team at Baycrest Terraces ex-
pects to see a reduction in falls and
an increase in valuable data collection
around residents’ sleep and awake pat-
terns. Not only will residents receive
better, more customized care by using
BedSense, but Baycrest Terraces will
be able to schedule staff accordingly.

momomedical.com
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Collaborating to Strengthen

Canada’s Innovation Ecosystem
and Artificial Intelligence Leadership

Transforming the aging and brain health
innovation ecosystem cannot happen
in isolation. As Canada responds to a
rapidly aging population, rising rates of
dementia, and increasing pressure on
healthcare systems, the need for stron-
ger connections across the innovation
ecosystem has never been greater. Re-
searchers, innovators, care partners,
investors, and agencies all play critical
roles in advancing solutions, but mean-
ingful impact happens with collabora-
tive effort.
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CABHI is creating these necessary
connections by developing strategic
partnerships that strengthen Canada’s
aging and brain health innovation eco-
system. By convening diverse groups,
mobilizing knowledge, and creating
pathways to joint funding opportunities,
CABHI is accelerating innovation be-
yond what any one organization could
achieve alone.

Through initiatives such as Brain Bases,
events like the Global Dementia Research

92%

of innovation ecosystem
partners agree CABHI

helps them fulfill

their mandates and
expand their programs
and servicess

L]

James Mayer, Chief Operating Officer, participating at a Web Summit Vancouver panel.

100%

of innovation ecosystem

partners agree CABHI
expanded their access
to aging and brain
health knowledges

+ Innovation Showcase, and collabora-
tions with leading organizations across
Canada and around the world, CABHI is
helping create a more connected inno-
vation ecosystem where ideas flourish,
partnerships strengthen, and transforma-
tive solutions reach the people who need
them most.

The value of this approach is reflected

in feedback from our partners: 100% of
ecosystem partners agreed that CABHI

Sources: 5. 2026 CABHI Stakeholder Survey

92%

of innovation ecosystem
partners agree CABHI
helped them expand
their reach to new and
diverse audiencess

advances Canadian technology and inno-
vation and supports collaboration within
the aging and brain health ecosystem.

These strategic partnerships with
leading organizations across the
country ensure a robust research and
innovation ecosystem, accelerate the
adoption of emerging technologies,
and position Canada as a global lead-
er in aging, brain health, and Al-pow-
ered innovation.

New and
Emerging
Partnerships

Building a Connected
National Innovation
Ecosystem: Brain Bases

The potential for innovative break-
throughs dramatically increases
when innovators and researchers
have access to local support systems
and national innovation entry points.
Recognizing the value of regional
expertise and stronger coordination
across the nation, CABHI Brain Bas-
es —a growing network of innovation
hubs —are connecting Canada’s ag-
ing and brain health ecosystem while
increasing access to regional funding
and acceleration services.

The inaugural Canadian Brain Bases
were established in partnership with
CTS in Montreal and Dal Innovates
at Dalhousie University in Halifax,
helping create new pathways for in-
novators to access innovation pro-
grams, mentorship, and market in-
telligence, regardless of where they
are located. In addition to support-
ing Canadian innovators, the Brain
Bases help build a more competitive
innovation ecosystem —one well po-
sitioned to attract national and inter-
national investment.

As the Brain Base network con-
tinues to grow, researchers and
innovators in key markets across
Canada will have more access to
knowledge, market intelligence,
networks, funding, and accelera-
tion services to move their Al, life
sciences, healthtech, and agetech
solutions toward commercialization.

Learn more
about Brain
Bases
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Partnering to Power Al -
Innovation in Ontario e o s doncaces
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Convening the Global
Dementia Innovation
Community

Innovation thrives when diverse per-
spectives come together. In July
2025, CABHI partnered with sever-
al leading aging-, brain health-, and
healthcare-focused organizations to
bring the sector’s leading voices into
one room.

In partnership with Alzheimer’s So-
ciety UK, Johnson & Johnson, Ca-
nadian Institutes of Health Research
(CIHR), Brain Canada, The Brainwell
Institute, the International Federation
on Ageing, the Alzheimer’s Society of
Canada, Business Finland, Lab2Mar-
ket, and the Canadian Consortium on
Neurodegeneration in Aging, CABHI
hosted the Global Dementia Re-
search + Innovation Showcase. This
event, fueled by cross-sector collab-
oration, brought together over 350
scientists, researchers, innovators,
end users, policymakers, and inves-
tors from around the world, creating
unique opportunities to share knowl-
edge, build relationships, and explore
new avenues for growth.

The event demonstrated the power
of partnership in action. Innovators
from around the world presented
emerging Al-powered solutions,
researchers shared their latest de-
mentia-focused discoveries, and
companies from across the aging
and brain health sector showcased
critical technologies designed to
improve quality of life and support
care delivery.

Events like this showcase are
where Canada’s innovation eco-
system gets stronger —not through
any single breakthrough, but
through the relationships, ideas,
and global collaborations that
emerge when the sector is brought
together with intention.
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25 Alzheimer’s Society

Innovation

Award-winning
support for
dementia
innovators

ABOVE:

Adi Rittenberg,
Senior Manager
of Knowledge
Mobilization

and Strategic
Relations,
presenting at the
Global Dementia
Innovation

Mixer during

the Alzheimer’s
Association
International
Conference.

LEFT & BELOW:
The 2025 Global
Dementia Research
+ innovation
Showcase.

Commercialization expertise and sec-
tor connections are critical for health-
tech and agetech innovators working to
scale their solutions. To amplify support
for homegrown companies with strong
potential, CABHI continues to align with
leading accelerators across the coun-
try. Through its longstanding partner-
ship with OBIO, CABHI is helping create
more accessible pathways for Ontario
innovators who are leveraging critical
technologies and Al-enabled tools that
improve the lives of older persons and
care partners.

In February 2026, CABHI and OBIO
formalized the next phase of this col-
laboration through a new Memoran-
dum of Understanding. This agreement
strengthens coordinated support for
portfolio companies by expanding ac-
cess to resources, commercialization
expertise, and growth opportunities
across the healthtech and agetech in-
novation ecosystem.

To date, CABHI and OBIO have
match-funded 20 aging and brain health
companies, many with a strong focus
on Al and critical technologies. These
include Fluid Al, creator of data-driven
surgical solutions that integrate medi-
cal devices, software, and artificial intel-
ligence to support post-operative care,
and VoxCell, creator of vascularized hu-
man tissue models that are transform-
ing drug development and advancing
precision medicine.

By pooling resources and expertise,
this timely partnership helps reduce
barriers that can slow promising tech-
nologies from reaching the market. To-
gether, CABHI and OBIO are helping
build a more connected and sustainable
innovation ecosystem where Canadian
companies have the support, expertise,
and opportunities they need to bring im-
pactful aging and brain health solutions
to the people who need them most.

obio.ca

INNOVATION POLICY
POLITIQUE D'INNOVATION

The 2025 Canadian
Science Policy Centre
Annual Conference.

Building Collaborative
Momentum

Advancing Canada’s National
Dementia Strategy

CABHI continues to strengthen Canada’s collective response to
dementia as a founding member of the Canadian Institutes of
Health Research-Institute of Aging Dementia Research and In-
novation Funders Alliance. Through this network of 22 research
and innovation organizations, partners work together to identify
emerging priorities, coordinate investments, advance innovation,
and support equitable access to resources and services across
the country.

cihr-irsc.gc.ca/e/53676.html

Informing Science Policy for
a Healthier Future

CABHlI is helping ensure Canada’s science policy is informed by
research, innovation, and lived experience through our ongoing
partnership with the Canadian Science Policy Centre (CSPC).

During the 2025/26 year, CABHI published an editorial about the
value of investing in brain health innovation from a national eco-
nomic and productivity lens. Following the publication, the team
brought its expertise to the national stage by interviewing with
the CSPC team and sharing insights on how Canadian science
policies can support the innovation ecosystem.

By working together and leveraging expertise, CABHI and the
CSPC are helping shape a more sustainable future for older per-

sons, care partners, and the systems that support them.

sciencepolicy.ca
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AgeTechlinsights

Mobilizing
Knowledge
and Market

Intelligence

to Inform Policy,
Investment, and
Innovation
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As Canada’s population ages, innovators, care
partners, investors, and policymakers face a critical
challenge: how can they best support older persons
in arapidly changing world? Without reliable market
intelligence and real-world insight from older persons,
promising innovations risk missing the mark.

CABHI’'s AgeTech Insights, a national
and global knowledge hub designed to
mobilize evidence —research, market
intelligence, and lived experience—in
the aging and brain health sector, is
closing the gap between real-world in-
sights and emerging innovations. Age-
Tech Insights translates this evidence
into actionable recommendations that
help innovators design more impactful
solutions; investors identify emerg-
ing opportunities; and policymakers
make more informed decisions. The
goal: ensure that agetech solutions
are grounded in evidence, informed
by older persons, and built around re-
al-world needs.

Since 2025, AgeTech Insights has en-
gaged over 5,000 older persons across
all 10 Canadian provinces and two ter-
ritories; partnered with seven leading
organizations; and produced 17 knowl-
edge products, including three com-
prehensive reports. However, evidence
alone does not create change. The sec-
tor needs opportunities to bring diverse
expertise together, interpret emerging
trends, challenge assumptions, and
identify how insights can be translated
into action.

AgeTech Insights Fellows extend this
work by bringing together leading ex-

perts across the sector to build upon
the research findings and turn evi-
dence into practical opportunities for
innovators, investors, and policymakers
to act with confidence.

The inaugural Fellows include inter-
nationally recognized experts such as
Keren Etkin, gerontologist, entrepre-
neur, and author of The AgeTech Rev-
olution; Dr. Samir Sinha, geriatrician
and Director of Health Policy Research
at the National Institute on Ageing; Dr.
Saskia Sivananthan, neuroscientist
and CEO of the Brainwell Institute; Jon
Warner, healthcare entrepreneur and
industry expert; and Laura Tamblyn
Watts, CEO of CanAge and one of Can-
ada’s leading seniors’ advocates.

Together, the Fellows bring deep cred-
ibility and sector expertise to Age-
Tech Insights, extending its reach and
influence across Canada and around
the world.

By amplifying the voices of older per-
sons and pairing their experiences
with market intelligence and guidance
from sector leaders, AgeTech Insights
is helping build a future of aging in-
novation that is evidence-informed,
grounded in lived experience, and de-
signed for real-world impact.
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AgeTechlinsights

Our first three reports generated actionable findings across a
range of relevant topics and emerging opportunities.

The Canadian 50+ . . .
Tech Market: Trends Technology is a part of everyday life for older Canadians

& Opportunities
Daily use of smartphones, tablets, More than ever, older
and computers is nearly universal persons want digital tools

that support:
60% say technology has made
life easier o ®
Growing adoption of wearables C"FX% @ ()
(41%) and smart home tools <.|’ @
(39%)
Main driver of use is social Memory Dementia  Financial
connection (88%), ahead of + brain health  prevention ol

convenience or entertainment 440/0 330/0 280/0

Future
state

Designing Inclusive

Innovation for Technology use is high—but co-design is low
the 50+ Market
Canadians 50+ are active digital users, but Despite this gap, interest in
many do not feel reflected in the products involvement is strong:
they use.
Over 75% use technology daily for banking, r@:}D

connection, entertainment, or information
Fewer than 1in 3 feel technology is

designed with them in mind ILIAEEEI IS

want to participate in

Only 11% believe older adults are testing + co-design of

meaningfully included in design new technologies
AT Supporting Brain .. .
e Health During Digital tools for symptom management are severely lacking

e Menopause
Many women experience cognitive and emotional By
changes during menopause, but few are using digital ’O ©
‘ tools designed for their needs. P
G== 77% report symptoms such as memory, focus, mood, Existing tools
and sleep changes are often not
Sleep is the most commonly reported challenge ‘::r"%’::i;zr
49% are not using any digital tools for symptom leading ’
management to limited
58% are comfortable using digital technologies effectiveness
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The need for innovative aging and brain health
solutions will only continue to grow. Building on

its existing suite of innovation programs, CABHI

is launching Amplify, a new program designed

to support Al, life science, healthtech, and

agetech companies in the later stages of their
commercialization journey. Slated to welcome its
first cohort in late 2026, Amplify will provide targeted
funding, investment support, and commercialization
expertise to help companies overcome adoption
barriers and achieve sustainable growth.

At the same time, CABHI is launching a
comprehensive Canadian agetech IP database

to promote the discovery and exploitation of
homegrown IP. As an established hub for trusted
agetech information, resources, and market
intelligence, this new database will strengthen
CABHI's —and Canada’s — position as a global leader
in agetech and Al-enabled innovation.
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Governance + Leadership

Board of Directors Leadership Team

+ Joe Freedman (Chair),
Retired Private Equity
Executive, Corporate Director,
Brookfield Asset Management

+ John Albright, Co-Founder
and Managing Partner,
Relay Ventures

+ Sara Diamond, President

Emerita, OCAD University Dr. William E. Reichman Dr. Allison Sekuler James Mayer

President Emeritus President and Chief Scientist Chief Operating Officer
+ Jeff Blidner, Vice Chair,

Brookfield Corporation

+ Chris Hodgson, Founder,

The Pivt

+ William Reichman iRt oy
(Observer), President and ($2.3M)
Chief Executive Officer,
Baycrest Seniors Care

+ Shirlee Sharkey, Past
President and CEO SE Health,

Board Director and Advisor Ryan A. Webster Dr. Rosanne Aleong Mel Barsky
Chief Financial Officer Director, Research, Director, Business
+ Katie Smith Sloan, President Innovation, and Translation Development

and CEOQ, LeadingAge
Matching
+ Julia Kim, Retired VP & IC, Contributions
RBC Phillips Hager & North

Investment Counsel

($8.8M)

Rent, Facilities, and

Sean Fitch Shannon Mathews Jonathan Suckling
Director, Marketing Director, Finance Director, Programs
& Communications & Strategy

The Financial Report figures provided above reflect a summary of cash payments and in-kind contributions disseminated during the fiscal year. The figures are presented for illustrative purposes only and may not
align with the audited financial statements for the year ending March 31, 2026. Readers are cautioned that this Financial Report may not be suitable for their purposes.
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